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every brand
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COLLABORATIONS

Soal Collaborations is founded by a team of experts in branding,
advertising, digital marketing, and research, each bringing years of
experience in their respective fields. We believe in the power of in-
tegrating diverse expertise into every endeavour, shaping branding
strategies that build meaningful connections between brands and
their audiences. As a team dedicated to uncovering the essence of a
brand, every action we take is deliberate and purposeful.



Brand Research

Soal Collaborations studies a brand’s history, purpose, audience, competitors, and
market position to uncover meaningful insights. This understanding helps shape
distinctive brands and communication that is relevant, consistent, and purposeful.

Market Research

Through market research, the team explores trends, consumer behaviour, com-
petitors, and emerging opportunities. These insights help identify possibilities,
understand changing markets, and develop strategies that strengthen a brand’s
presence and support long-term growth.

Event Execution

With a strong understanding of branding and event communication, the team cre-
ates distinctive design languages that give every event a unique identity. From
concept and curation to pre-event communication and on-ground execution, every
aspect of the event is carefully planned to deliver memorable brand experiences.

Print Consultation

With practical knowledge of print and production, the team helps choose the right
formats, materials, finishes, and techniques. Every recommendation is made to en-
sure quality, visual appeal, cost efficiency, and consistency with the brand.



Branding

A thoughtful combination of strategy, creativity, visual identity, and communica-
tion forms the foundation of its branding approach. The result is distinctive brand
systems that build recognition, strengthen positioning, and create meaningful con-
nections with audiences.

Digital Marketing

Digital strategies bring together content, social media, performance marketing,
and audience engagement to build a stronger online presence. The approach fo-
cuses on meaningful communication, wider visibility, active communities, and op-
portunities that contribute to business growth.

Advertising

Strategic thinking and creative ideas come together to turn business objectives
into powerful advertising. From campaign concepts to creative development and
execution, every communication is designed to capture attention, build recall, and
strengthen brand presence.

Al Videos

Emerging Al-powered tools are explored to create engaging and innovative video
content. From concept and storytelling to visual production, this approach opens
new creative possibilities while making video communication more flexible, effi-
cient, and brand-focused.
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Branding Campaign

Bella Bathwares.
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Bella Bathwares is an international sanitaryware and fittings brand
with production units in Oman and India, and showrooms across the
GCC, India and Africa.

The billboard design for Bella Bathing Luxury, Oman, follows a min-
imalistic approach. The design uses clean visuals, limited elements
and ample space to communicate the brand’s premium positioning.
The simplicity allows the product and brand identity to stand out
clearly, creating a memorable outdoor presence.












Branding Campaign
Family Wedding Centre

2 GaQ)9isan,
é.'lé'laﬂe)ag

& A )

()

BO0MJCal@00 Mads MIAlaHU6BBUd L6

Aghoshangal Familyilaanu is one of Family Wedding Centre’s major
campaigns of 2026, built around a simple yet powerful idea: every
celebration begins with family. Instead of launching separate cam-
paigns for each festive season, we introduced a single umbrella
campaign that brought together Eid-ul-Fitr, Easter, Vishu, Onam, In-
dependence Day, and other celebrations under one creative identity.

Designed as a full-fledged 360° campaign, it came to life across
every major touchpoint. The campaign included iconic hoardings,
newspaper jacket ads, television commercials, L-band advertising,
digital promotions, in-store branding, and interactive contests.












Branding Campaign
Mattees Five Star Condiments
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The Mattees Five Star rebranding began with a campaign inspired
by the newly introduced logo tagline, “Condiments Since 1996.
Building on this idea, we developed the campaign “@RGO6NYT
032lg0s mgMg l@IQINZ3&UT," celebrating the brand's rich heri-
tage and three decades of delivering authentic Arabian flavours.
As the brand serves customers beyond Kerala, the campaign title
was intentionally designed to be easily translatable, allowing it to be
expressed in English as “Three Decades of Arabian Flavours” with-
out losing its meaning or emotional impact.













Admission Campaign
IGGIS Kothamangalm
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Q] MIRHRIW is a hoarding campaign developed for Indira Gandhi
Group of Institutions. While developing the campaign title, our aim
was to reflect the group’s vision of shaping a better future through
education. The title, meaning ‘For a Better Tomorrow, closely con-
nects with the institution’s tagline, ‘Step to Future, and expresses its
commitment to preparing students for tomorrow.












Identity Rebranding
Mattees Five Star

MATTEES
FIVE STAR

CONDIMENTS SINCE 1996

The rebranding of Mattees Five Star was carried out after extensive research and
fieldwork.Overits30-yearjourney,thebrandhadusedthreedifferentlogoidentities.
During discussions with customers and dealers, we found that many people were
confusedaboutthebrand'svisualidentity. Wealsodiscoveredthatthelatestlogohad
readabilityissues, makingitdifficultfor peopletorecognizethebrand namequickly.

The brand owners preferred to bring back the essence of the original
logo, as it had the strongest recall among customers. To validate
this decision, we conducted a detailed audience survey. More
than 300 people participated in the research, providing information
about their age, gender, brand awareness, and logo preference.
Based on the findings, we redesigned the first logo while preserving its familiar
identity. The new version features improved readability, a cleaner and more
balanced design, and a clutter-free appearance. To reinforce the brand'’s long-
standing heritage, we also introduced the tagline “Condiments Since 1996" as
part of the new identity.












Identity Rebranding

Yali

vali

Yali is an exclusive churidar brand available only at Fam-
ily Wedding Centre showrooms. The logo follows a mini-
malist design style to reflect the brand's modern identity.
The design is inspired by confidence and individuality. The signature
teal colour represents freshness, elegance, and effortless style. To-
gether, the logo and colour create a simple, distinctive, and memo-
rable brand identity.












Identity Rebranding

Feedoo
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Feedoo is a maternity wear brand created with mothers in
mind. The logo subtly incorporates the essence of a moth-
er's love and care into its letterforms. Hidden within the letter-
forms is the subtle image of a mother feeding her baby, rep-
resenting care, comfort, and the intimate bond they share.
The coral pink colour is used as the primary colour. It creates a warm,
modern, and elegant brand identity while celebrating the confidence,
beauty, and strength of motherhood.












Identity Rebranding

BondMax
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Bondmax is a tile adhesive brand. Its logo is inspired by a unique
pattern formed on the floor by adhesive marks. This unexpected
design caught our attention, and the logo emerged from an ordi-
nary moment experienced by a worker. By incorporating this pattern
into the logo, we created a design that feels familiar to those who
work with the product, making it more meaningful and relatable.

Y

The logo is presented in Royal Blue / Deep Slate Blue to give the
brand a premium look. This sophisticated shade of blue represents
trust, stability, and reliability, while also conveying professionalism
and lasting quality.












Identity Rebranding
Femy Nighties

femy

NIGHTIES

Femy is a clothing brand specializing in women's nightwear. While
developing the logo, our objective was to create a clean, elegant, and
easily recognizable identity that reflects the comfort and femininity
of the brand. Since Femy offers nighties in different price segments,
the logo was designed with a flexible colour system. One colour
serves as the primary brand identity, while the other two distinguish
the different product ranges.












Identity Rebranding
F.LOOM
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Floom is a men's dhoti brand that
blends tradition with modern design.
The logo is designed as a combina-
tion mark, featuring a custom word-
mark and a symbol. The symbol not
only serves as the brand icon but can
also be used as a decorative pattern
on the dhoti border, creating a dis-
tinctive and consistent brand identity.

Crimson Red was chosen as the
brand’s primary colour to represent
strength, confidence, and heritage.
Its bold yet timeless appeal reflects
the pride and elegance of traditional
men's wear while giving the brand a
premium and memorable presence.







Event Campaign
IGGIS, Kothamangalam

The IGGIS Badminton League 2026 identity uses a dynamic design
style that reflects the energy, speed and excitement of badminton.
Bold colours, strong typography and energetic shapes make the
identity vibrant and youthful. The logo shape is inspired by a shut-
tlecock, bringing the spirit of the sport directly into the design. Cele-
bration-based branding keeps the brand visible throughout the year,
strengthening audience engagement, brand recall, and overall reach.












Event Branding

Family Wedding Centre

URJSE

LEADERSHIP MEET ‘26

Futurise is a corporate event con-
ducted for Family Wedding Cen-
tre as a refresher programme for
more than 1,000 staff members.
The programme was curated by
bringing together strategic think-
ing and design, creating a uni-
fied experience that refreshed the
team and prepared them for the
future.







Product Package

Mattees Five Star Condiments

CONDIMENTS
PACKAGE

The packaging redesign was developed
to reinforce Mattees Five Star’s position
as one of Kerala's pioneering Arabian
condiments brands. As the brand’s most
tangible touchpoint, the packaging was
designed to communicate its heritage
while strengthening shelf presence and
brand recognition.

Inspired by elements of Arabian culture,
the visual language was carefully inte-
grated into the packaging without com-
peting with the product information or the
brand identity. This balanced approach
created a distinctive and authentic pack-
aging system that celebrates the brand'’s
origins while ensuring clarity, functional-
ity, and strong visual impact.







Product Package

Family Wedding Centre

GIFT
PACKAGE

In Kerala culture, relatives
and neighbours often gath-
er to admire the bride's wed-
ding sarees after the purchase.
The premium saree package for
Family Wedding Centre is de-
signed to impress these guests
while serving as a safe, stylish
pouch to store the precious saree.







Brochure

A well-designed brochure
gives people something tan-
gible to hold and helps them
remember your business.

The 2026 brochure for Indira
Gandhi Group of Institutions is
designed to leave a lasting im-
pression. Its unique arch shape is
drawn directly from the logo, cre-
ating an instant connection with a
symbol well known across Kera-
la’s education sector.







Event Branding

Family Wedding Centre

WELLWISH
MEMENTOS

When branding an event, every
visual detail needs to match both
the event and the host. Important
items like mementos, souvenirs,
badges, certificates, gift bags, and
invitation cards act as physical re-
minders of the experience. When
designed well, these items leave a
lasting impression on guests and
keep your brand in their minds
long after the event ends.







Digital Branding
SM Posters































EVENT TYPOGRAPHY

Event branding starts with con-
ceptualizing a theme, choosing
a name, and crafting a logo.

Since an event is an extension
of the main brand, every detalil
must be planned carefully to
align with the company'’s iden-
tity. A well-crafted logo serves
as the visual anchor, giving the
event a distinct face that guests
instantly recognize.

Here are a few event titles and
logos:

ATHLETICA

SPORTS MEET 2K26

Iraclion

SPORTS 2K23

AUREVIA
A

CONVOCATION
PROGRAMME 26

WILbX

NOBEIL
bodhi

TUNEUZ
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Opp. Aster Mother Hospital Muscat
Areekode - Kerala. Mabellah
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